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Get  
A JOB

Fighting it out on job websites and 
Firing oFF e-mails with your CV is so 

last year. today you need to think 
outside the box to land your dream job

By glynis horning

career

T
he best jobs aren’t advertised – to nail 
them you need to get your foot in the 
door through smart networking. And 
today’s 20-somethings have never been 
better equipped. There’s a massive 

trend of using social media, from LinkedIn  
to Facebook, Twitter and Instagram, and 
Millennials have been brought up with them, 
say recruitment specialists. This makes you 
well placed to use them to your advantage – 
and you need every advantage you can to land 
a job in today’s tight economy.

‘Social media gives both the candidate and 
the company an opportunity to learn more 
about each other, rather than just a CV or an 
ad,’ says Melissa King of Profile Placements  
in Johannesburg. ‘You’re able to get a feel of a 
company’s culture from its posts or feeds – and 
vice versa. But your personal posts can  
be taken the wrong way and put a potential 
employer off, so take care.’ Here’s how. 4

The New
way To



P
h

o
t

o
g

r
a

P
h

y
 x

x
x

x
x

x
x

x
x

x
x

x
x

 x
x

x
x

x
x

x
 x

x
x

x
x

x
x 

LINKEDIN
This is now the 

world’s biggest professional 
networking site, with 
467-million users (at time  
of writing) in 200 countries, 
and it’s growing by two 
new members a second. 

1 PerfecT your Profile. 
Personalise your 

headline: it’s the first  
thing potential employers 
will see on your profile,  
says Matthew Neethling of 
ProAppointments in Durban. 
‘Add key skills to your title, 
so as to bring up your 
information when 
companies and recruiters 
use Boolean search tools, 
which will give your profile 
more exposure.’ Describe 
your responsibilities and 
duties, and how you made 
an impact on previous 
employers, even if you  
were doing holiday work.  
Avoid clichés: in 2015 
‘responsible’, ‘strategic’ and 
‘effective’ topped LinkedIn’s 
yearly list of most overused 
words. Be sure to complete 
all profile sections: social 
media specialist Darain 
Faraz, head of global 
consumer communications 
at LinkedIn, reports that 
completed profiles are 
seven times more likely  
to be viewed by potential 
employers, and 11 times 
more likely to be viewed 
when they include a photo. 
‘Just make sure you keep  
it professional,’ he told 
COSMO in an e-mail.

2 Build your neTwork. 
Connect with colleagues 

if you’re already in a job, 
and with recruiters or 
hiring managers in 
companies you’d like to 
work for. Don’t just use  
the automated connection 
message; send a note 
addressing them by name: 
‘It was great meeting you 

at the conference/I’m 
impressed by your latest 
campaign. Let’s stay in 
touch. All the best, X.’

3 geT acTive. Start or take 
part in conversations.  

‘If you see an article on an 
industry topic that interests 
you, share it and invite 
discussion by posting it on 
your LinkedIn home page,’ 
says Faraz. Engage people 
by asking a question: 
‘What’s your take on (an 
industry happening/trend)?’ 
Respond to all comments, 
even if it’s just ‘Thanks!’  
On the LinkedIn company 
pages, follow companies 
you’d love to join. You will 
receive updates if someone 
leaves or when vacancies 
are posted.

4 aPPly for joBs. ‘Use the 
Jobs tab on your profile 

to find listings in your 
industry, then apply  
for them directly through 
LinkedIn,’ Faraz says.  
‘You can easily set specific 
job-search preferences so 
you’re recommended roles 
at the companies you want 
to work for and jobs you’d 
be a perfect fit for.’

5 sTand ouT from The crowd. 
‘Ask for recommendations 

from colleagues, clients and 
employers who can speak 
credibly about your abilities 
and performance by asking 
them to focus on a specific 
skill or personality trait that 
drives their opinion of you,’ 
Faraz says. ‘But remember 
to return the favour by 
offering meaningful 
comments and 
recommendations to your 
network of connections.’

TWITTER
‘Hail the hashtag!’ 

says Neethling. ‘In the US 
and the UK, Twitter has 
become one of the main 
tools for recruitment – 58% 

of people use it to look for 
job opportunities, and from  
that, 78% go on to company 
profiles to look for vacancies. 
South Africa is starting  
to follow this trend.’ At  
the time of writing, Twitter 
had 317-million monthly 
active users. 

If you’re already tweeting 
about your private life, 
consider creating a separate 
‘work’ account with a 
username that’s your full 
name or first name and 
profession, for example, 
‘CindyTheFreelanceWriter’. 
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‘if you see an 
arTicle on an 
indusTry ToPic 
ThaT inTeresTs 
you, share iT 
and inviTe 
discussion By 
PosTing iT on 
your linkedin 
home Page’



‘This shows how passionate 
you are about your industry 
and abilities,’ says Paige 
Austin, national marketing 
coordinator for Drake 
International in Port 
Elizabeth. And you can 
curate it for work purposes.

1 Browse TwiTTer direcTories 
for indusTry Professionals. 

Follow employees and 
employers in your field and 
companies you’d like to 
work for: many tweet about 
new opportunities before 
these are widely advertised.  
If you are called for an 
interview, you’ll have some 
insight into the company 
and will find common 
ground more easily with the 
interviewer. ‘Familiarity will 
make the interview more 
comfortable,’ Austin says.

2 Be acTive. Tweet at least 
once a day – about 

developments in your 
industry and achievements 
(especially yours), and share 
links and the thoughts of 
others (be generous). Ask 
people to retweet. Use 
photos and videos – a 
Twitter study found that 
they, along with quotations, 
statistics and hashtags, 
‘have the greatest impact  
on average retweets’. Show 
your understanding of 
industry matters, build your 
professional reputation, and 
companies will come 
hunting for you.

3 use key words wiTh The 
hashTag. This is crucial  

in your job search, says 
Neethling: for example, 
#Graduatejobs, #(Legal  
or whatever jobs) 
#Jobopportunities,  
#Recruitment, #Vacancies. 
You can ramp it up in 
creative industries, such  
as #HireMe, or #Hire(your 
name). Use career-specific 
hashtags – #Marketing,  
or #Freelance #ITjobs.

4 connecT wiTh TwiTTer Peers  
aT evenTs or coffee daTes. 

‘Even today, nothing beats 
face-to-face connections,’ 
says Austin.

FACEBOOK
As in the days before 

social media, it pays to start 
a job search by reaching out 
to friends. And Facebook is 
even bigger than LinkedIn, 
with 1,71-billion monthly 
active users (at the time of 
writing). It’s also estimated 
by Forbes.com to be used  
by 65% of recruiters. Just 
remember: Facebook can 
find you a job, but it can 
also lose you one easily if 
you don’t look after your 
personal brand, says Austin.

1 join faceBook classifieds  
and emPloymenT grouPs  

‘HR professionals and 
recruiters post ads there  
to widen the net when 
searching,’ says Neethling.

2 sTay Professional and 
circumsPecT, or use Privacy 

seTTings. ‘Keep in mind that 
your future employers will 
be watching,’ he says. But 
go ahead and reveal your 
personality and preferences, 
from fries to furkids. 
‘Facebook is generally the 
first place hiring managers 
go to get a better idea of the 
“real” you,’ says Austin.

3 flesh ouT your Profile. Click 
‘Edit’ and you’ll see  

‘Work and Education’. 
Include your current job  
and any previous jobs, your 
duties and achievements, 
and your qualifications. You 
could also include a cool 
quotation under ‘Details 
About You’. 

4 find and neTwork wiTh useful 
connecTions. As with 

LinkedIn, enter a company 
name in the search bar, and 
in the list that comes up, 
click on the company’s 
friends. ‘Just remember, 

Facebook is considered 
more of a “personal” 
platform, and adding 
managers as “friends” could 
be seen as invasive and 
somewhat unprofessional, 
so use your discretion,’ 
Austin says.

INSTAGRAM
This platform is still 

new as a source of job 
opportunities, so it’s easier 
for you to stand out. It’s a 
great way to glean insights 
into companies that your 
competition won’t 
necessarily have – a form  
of ‘visual networking’, says 
Austin. ‘Young Internet 
users are Instagram’s main 
demographic, making it the 
ideal platform for managers 
looking for fresh talent.’

1 search on insTagram for key 
words such as #recruiTmenT, 

#devjoBs. If there are 
companies you fancy, 
Google the company name 
plus Instagram – that 
company’s account will  
be the first result you get.

2 if The comPany doesn’T have 
an accounT, use linkedin. You 

can access its Team page 
and the names of key 
employees. Google the 
name plus Instagram for 
visual insights into 
corporate culture and 
functions. Follow key 
employees and comment. 

3 curaTe your own insTagram 
accounT To Brand yourself. 

After a fashion job? Show 
off your style in favourite 
fashion finds or looks. If you 
can include the company’s 
product, so much the better! 
‘Be sure to tag them in your 
pictures,’ says Natasha de 
Rauville, recruiter for The 
Unlimited in Durban. ‘This 
way they get to see you and, 
in turn, appreciate the free 
publicity you’ve given them 
among your followers.’ n 

leaP 
right 
out  
oF the 
box
take a lesson  
from young lukas 
yla, a marketing 
executive at  
a start-up in 
lithuania. He 
moved to san 
Francisco last year 
to look for a job  
at a top tech 
company, but had 
little hope without 
a us degree and 
experience. so  
he found a bakery 
that made great 
doughnuts and 
began hand-
delivering them  
to it executives – 
with his CV in the 
box. He landed 10 
interviews from 40 
deliveries, including 
one from the 
doughnut company 
itself. He also 
became a media 
sensation. Consider 
hand-delivering your 
CV with a bunch of 
flowers or treats to 
Hr managers. you 
may not get a job 
immediately, but 
they’re sure to 
remember you.  
just make sure  
it’s a cracker CV. 
‘technology has 
taken away much  
of the personal 
element in life,’ 
says drake 
international’s Paige 
austin. ‘this is a 
great way to make 
you stand out from  
the competition.’
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